singledrinks.com

singledrinks.com is an innovative new market developed by DRI EooD ( DRI) Her 100% daughter company EN EooD ( EN) will
integrate the singledrinks.com into her Red Church Vineyard activities. DRI will own 51% of singledrinks.com OOD. EN will own 49%
of singeldrinks.com OOD.

singledrinks.com will serve primarily the single markets in the different continents regarding drinks (alcohol as non-alcohol) and her sister
company singleunique.com will launch her own unique surprise-yourself platform. . The drinking distribution system is designed to sell
less centilitres per package, with quantities in between 50 ml and 125 ml. The drive to finish a bottle of 750 ml up to 1.000 ml before the
quality deteriorates significantly, is over as soon as the global singles adopt our singledrinks.com project. The challenge not to finish the
complete big bottle is over because there is none. With our single client program we will create an environment for our respected
singledrinks.com adopters to lower total consumption per person per consuming moment.

For singledrinks.com an unique direct deliver concept has been developed to reach out to the respected single clients worldwide. This year
a unique first-class wine module will be launched, with focus on the singles in the world. The client program is unique, and the market
potential is huge. Because of this the singledrinks.com project has no calibration moment other than to work with a conservative approach
calculation with is shown in the singledrinks.com perspective model. We translated our launch moment with our 5 years future prognosis
into a market share of only 0,05% of total. Our ambitions are to reach out for far more than this small percentage of the total single
market. Because of this novelty it is hard to predict the future success of the singledrinks.com project. Together with our singleunique.com
program expectations are building up.

The success prognoses of singledrinks.com are shown in a separate perspective model and are no part of the forecasted IRR calculations of

the Red Church Vineyard Convertible Bonds issued by EN.

Due to business sensitive information the Red Church Group and DRI EooD requested the Issuer to not describe in the Information
Memorandum and her attachments the novelty content of the singledrinks.com project other than to visualize the possible perspective in
terms of cash flow and profits in the singledrinks.com perspective model.

It s DRI, the Holding company and current 100% shareholder of EN who shows the trust and commitment in the singedrinks.com
project by granting in advance a credit line of EUR 500.000, - (five-hundred thousand euro) to singledrinks.com in order to support her
marketing program and start-up costs.

The credit line will have a duration of 3 years and DRI will receive an interest on this loan of 3-months Euribor + 300 basis points. DRI
will receive from EN a pledge on 100% (one hundred percent) of her shares in singledrinks.com, equal to 49% (forty-nine percent) of the
issued share capital of singledrinks.com OOD.

In the next 3 (three) years, it will be visible to what extend singledrinks.com and singleunique.com will be success in terms of how many
singles have adopted our unique purchase points and how this will be translated in awareness, satisfaction, turnover and profit.

EN will hold 49% of the issued shares of singledrinks.com OOD and the Bondholders (BH) have a conversion right and a right to
establish a pledge on 49%. BH will in this partnership hold an indirect secured 24.01% of current total issued shares in singledrinks.com
OOD. We stress that this additional future value is not taken into account regarding the provided security for the coverage of 100% of
the Bond Issuance. For the specification of the securitization/collateral for the Bondholders we refer to section 6.4 and 8.11.2 of the
Information Memorandum.

Due to business sensitive information the Red Church Group and DRI EooD requested the Issuer to not describe in the Information
Memorandum and her attachments nor publish by other means the novelty content of the singledrinks.com project other than to visualize
the possible perspective in terms of cash flow and profits in the singledrinks.com perspective model.



singledrinks.com perspective

singledrinks.com perspective

Tube sale perspective

Own production

Litre per bottle Production of bottles 2023 2020 2025 2026 2027 2028 2029
Glass size 075 White
Tubes per bottle 015 Rose
Tubes per box s Classic
Margin on bottle price own production 117,50% Premium
Inflation 450% Selection individuelle
Compoud of the boxes 2023 2028 2025 2026 2027 2028 2029
white 0,00% 20,00% 20,00% 20,00% 20,00% 20,00% 20,00% [ of production for tubes
Rose 0,00% 25,00% 25,00% 25,00% 25,00% 25,00% 2500%  [white 1000%  30,00% 45,00% 40,00% 40,00% 40.00% 40,00%
Red 0,00% 55,00% 55,00% 55.00% 55,00% 55,00% 5500%| [Rose 1000%  30,00% 45,00% 40,00% 40,00% 40.00% 40,00%
0,00% 100,00% 100,00% 100,00% 100,00% 100,00% 100,00%| [ Classic 1000%  30,00% 57,50% 50,00% 50,00% 50.00% 50,00%
premium 1000%  3000% 37,50% 50,00% 50,00% 50.00% 50,00%
sale of tube boxes 203 2028 205 2026 2027 208 2020|  [setection individuelle [£3 o% 0% o% 0% 0% o)
Annual year on year growth 75,01% 178.98% 150,00% 75,00% 50,005
Growth in sold boxes 9500 7126 20002 68578 85724 100010| |sold tubes
White - - - - - - -
From own production - - - - - - - Rose - - - - - - -
From wine of third parties - 9500 16626 45718 114206 200020 300030 | |classic - - - - - - -
sold boxes 9500 16.626 25718 114.296 200.020 300.030| |premium - - - - - - -
selection individuelle - - - - - - -
Total sold tubes E - E - - - -
hite - 9500 16,626 45718 11429 200020 300,030
Rose - 11875 20783 57148 1625870 250025 575.038 | |Sold boxes from own production - - - - - - -
Red - 26125 45722 125725 314314 550055 825083
Sold tubes - 47500 83.130 228500 571480 1.000.100 1.500.150 | [Margin own production
sold tubes own production Sale prices per bottle 2023 2024 2025 2026 2027 2028 2029
Wwhite - - - - - - - White € 1687 € 1721 € 1755 € 1790 € 1826 € 86 < 15,00
Rose - - - - - - - Rose € 1687 € 1721 € 1755 € 1780 € 1826 € 1863 € 19,00
Classic - - - - - - - Classic € 2510 € 2585 € 2663 € 2743 € 2825 € 2810 € 2997
Premium - - - - - - - Premium € 3375 € 3510 € 3650 € 373 € 3929 € 4067 € 42,09
selection individuelle - - - - - - - selection individuelle € 11351 € 11890 € 12455 € 13047 € 13666 € 14076 € 14499
Sale price per tube
Sold tubes from third parties White € 395 €  aps e a1 € an € 429 € 438 € 245
White - 9500 16626 45718 114295 200020 300030 |Rose e 395 e aps e 41 € a1 € 429 € 438 € 445
Rose - 11875 20783 57.148 142870 250025 375.038( |classic e s0e 608 € 626 € 645 € 660 € 684 € 7,04
Red - 26125 45722 125725 314314 550055 825083 | |premium e 783 & 85t 858 ¢ 8oz ¢ 523 ¢ 556 ¢ 589
E 47500 83.130 228550 571480 1000100 1500450| |selection individuelle € 2867 € 2794 € 2927 € 3086 € 3212 € 33,08 ¢ 34,07
Profit own production Cost price production per tube
White - - - - - - - White € 0% e 0%« 105 € 107 € 112 € 117 € 122
Rose - - - - - - - Rose € 0% e 098¢ 105 € 107 € 112 € 117 € 122
Classic - - - - - - - Classic € e 119 ¢ 120 € 130 € 135 € 102 € 148
Premium - - - - - - - Premium € 16 € 110 ¢ 115 € 121 € 126 € 132 € 138
selection individuelle - - - - - - - selection individuelle € 16€  110¢ 115 € 121 € 126 € 132 € 138
Additional costs for packaging per tube e o0&  0s2 ¢ 055 € 0s7 € 060 € 062 € 065
Profit wine of third parties
White - 22853 20725 13535 284501 504851 758522 |Average margin per tube
Rose - 28692 50908 141919 355739 631063 948.152| |white € a2 e 254t 255 € 256 € 257 ¢ 258 ¢ 259
Red - 136.808 248535 708.505 1834655 5321157 5124173| [Rose € a2 e 254t 255 € 256 € 257 ¢ 258 ¢ 259
E 188.448 340.165 964959 247485 2.457.071 6.830.848 | [classic € 4266 437 € 447 € 458 € 469 € 480 € 491
Premium € 638 € 682 € 688 € 715 € 738 € 762 € 787
g - 188.448 340.165 964.959 2470985 2.457.071 6.830.848 | [selection individuelle € 2512 ¢ 2632 € 2757 € 2888 € 3026 € 5114 € 3205
EBIT factor 8,50 8,50 9,50 10,75 12,25 14,00 15,75
EBIT factor increase year on year - 1,00 125 1,50 175 1,75 | [Margin wine of third parties
Value - 1.601.806 3.231.565 10.373.313 30.318.569 62.398.998 107.585.854
Margin on cost price of wine third parties
2a% 20% 20% 2a% 24% 205 | white 15006  1250% 10,00% 7,50% 7.50% 5.00% 5,00%
- 384584 775889 2490632 7279.488 14981999 25831363 [Rose 15006  12,50% 10,00% 7,50% 7,50% 5, 5,
Red 25006 22,50% 20,00% 17,50% 15,00% 12,50% 12,50%
|Average EBIT factor in first 5 years 9,90
|Average company value in first 5 years 9.105.051 Average sale price of red wine per tube € o1 e 715 € .42 € 788 € 794 € 820 € 847
Average cost price of red wine per tube e 110e 115 ¢ 120 € 125 € 131 ¢ 157 ¢ 143
singledrinks.com
Participation by EN in singledrinks.com 00D 43,00%) Purchase price third party wines per tube
Participation 43,00%] White € 18e 111 ¢ 115 € 115 € 121 € 123 € 129
Net collateral in singladrinks.com 24,01%| Rose e 1me  111¢ 113 € 115 € 121 ¢ 123 ¢ 129
Red € 17 e 140 ¢ 144 € 147 € 150 € 154 € 161
Net Collateral 24,01%]
Value in singledrinks.com 2186123 Additional costs for packaging per tube € os0c  os2 e 055 € 057 € LE 062 ¢ 065
PM: additional earning structures Average margin per tube
White € 2me  2m ¢ 215 € 248 € 249 € 252 € 253
DRI E00D will provide an credit ine amount of € 500,000,-in marketing budget for this project Rose € 2me  2m¢ 215 € 248 € 249 € 252 € 253
Red € soi e 504 ¢ 540 € 560 € 582 € 504 € 621
[Average boxes per year 2]
Tubes per year 10|
Customers 2023 2028 2025 2026 2027 2028 2029
Total costumers 2750 8313 22859 57.148 100.010 150,015
Increase 4750 3563 14546 34289 42863 50.005
year-on-year growth 7501%  17498%  15000% 75,00% 50,00%




singledrinks.com market view
Market-trends:

Currently 2.210.000.000 singles are living in the world. During the period 2009 — 2022 the European single market accelerated with
28%.

Households by type, EU, 2009 - 2021
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Break in the data senes in 2021 due to the implementation of Regulation (EU) 2019/1700.
Source: Eurnstat (online data code’ fst_nhahtych) eurostati

In Europe in 4 of the 5 age categories single women topped the single male segment.

Share of the adult population in the EU by type of household, sex
and age, 2021
(% of the total adult population)
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Source’ Eurostat (online data code: Fst_hhindws) eurostatil

Within Europe the countries Denmark, France and Finland tops in percentage of their total population the single households. Germany is
ranking number I in total single households per European country.

Top 10 Single Countries

Here are the percentages, by country, of their populations aged 20 or
older that are both single and living alene.
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Source: Article, How Many Single People Are There In The World EXACTLY?, by author mr. D. Graveris



Single households without children in Europe tops 70 million in 2021 against 55 million in 2009.

Households by type and presence of children, EU, 2009 and 2021
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The rapid expansion of the single household market is visualized in the graphic below

Growth rate of the adult population in the EU by type of household,
sex and age
{change between 2009 and 2021, in %)
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As far as the US market is concerned, almost half of American adults (126.9 million) were single in 2021 (U.S. Census Bureau, 2021).

The American Single Population Is Increasing
Just as the marriage rate declines, the number of U.S. aduits choosing to stay single is going up.
Here's a breakdown of the numbers from a few different sources:
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The split between single women and single men in USA is almost 50% /50%. The breakdown per age in USA shows 64% of the singles

are in between 18 — 49 years.

Here are the percentages of singles in the U.S. brcken down by age:

Aged 65+

Aged 50 to 64

Source: Article, How Many Single People Are There In The World EXACTLY? by author mr. D. Graveris

_—Aged 18 to 29

It is not only about percentages, but size does matter. In quantities of total population China tops the world single market. USA with 126
million singles follows suit. Europe single households count at 33% of total matching over 70 million singles. Japan counts for 15%

matching 18 million singles. In South Korea 42% of all women in their 30 ages are single. The percentage of single women grew with over

13% in the last 10 years.

Over 2.3 billion people are drinking spirituals counting for more than 50% of total population according to WHO. Within Europe

Austria is topping the list on percentages of total population.

The singledrinks.com project translated her starting point into a market share within a period of 6 years of only 0,065% of total. Her

ambition is to reach far more than this small percentage of this promising market.

Customers 2023 2024 2025 2026 2027 2028 2029
Total costumers 4.750 8313 22.859 57.148 100.010 150.015
Increase 4750 3.563 14546 34.289 42.862 50.005
year-on-year growth 75,00% 174,98% 150,00% 75,00% 50,00%)|




